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Overview of WIC Vendor In-Depth Interviews 
Conducted March 31 ς April 10, 2008 

13 Interviews Conducted with WIC Vendors 
 
Most Vendors Aware of Upcoming Changes    
The majority of vendors interviewed are aware of upcoming WIC food package changes, with nine of 13 
having received information from state representatives, the Texas Advisory Committee, the Texas 
Grocery Association or via state mailings. 
 
In terms of the impact on their general business operations, vendors most often highlight the addition of 
produce to the WIC food package and changes in product quantities, such as the reductions in milk, 
eggs, cheese and juice.    
 
Vendors Expect New Challenges Along with Continuing Profit and Compliance Issues 
While vendors appreciate that WIC participants will directly benefit from the addition of healthy 
alternatives, they also see potentially negative impacts to their own bottom line.   
 
The addition of fresh produce makes some vendors nervous because the crops are so dependent on 
weather. Noting that ǇǊƻŘǳŎŜ ǇǊƛŎŜǎ ŀǊŜ άŜȄǘǊŜƳŜƭȅ ǾƻƭŀǘƛƭŜΣέ several vendors worry about the 
fluctuating prices of fruits and vegetables infiltrating into their narrow margins on the WIC food items.    
 

άLŦ ƛǘΩǎ ƎƻƛƴƎ ǘƻ ōŜ ŦǊŜǎƘ ǇǊƻŘǳŎŜΣ ǘƘŜ ƳŀǊƪŜǘǎ ŀǊŜ ǾŜǊȅ ǳƴǎǘŀōƭŜ Χ hƴŜ Řŀȅ ǘƘŜȅ ŎƻǳƭŘ ŘƻǳōƭŜ ǘƘŜ 
ǇǊƛŎŜǎ ŦǊƻƳ ǘƘŜ ǿŜŜƪ ǇǊƛƻǊΦ  tǊƛŎŜ ŦƭǳŎǘǳŀǘƛƻƴǎ ŀǊŜ ƎƻƛƴƎ ǘƻ ōŜ ǘƘŜ ǇǊƻōƭŜƳΦέ               

- Supermarket President, Waco 

 
ά¢ƻ ōŜ ƘƻƴŜǎǘΣ ŀǎ ŦŀǊ ŀǎ ǿŜΩǊŜ ŎƻƴŎŜǊƴŜŘΣ L ǘƘƛƴƪ ƻǳǊ profits will actually go down because we 
ƘŀǾŜ ŀ ǎƳŀƭƭŜǊ ǇǊƻŦƛǘ ƭŜǾŜƭ ƻƴ ǇǊƻŘǳŎŜΣ ōǳǘ ǿŜ ŘƻƴΩǘ ŘŜǇŜƴŘ ƻƴ ²L/ ǎŀƭŜǎ ŦƻǊ ǘƘŜ ǎǘƻǊŜΩǎ ǿŜƭƭ-
ōŜƛƴƎΦέ       

-Grocery Manager, McAllen 

 
Other vendors are concerned about stock levels during the transition phase, and how to limit the 
amount of random weight items.  One vendor, a Director of Pricing, elaborated: 
 

άL ǎǘƛƭƭ ŘƻƴΩǘ ŎƻƳǇƭŜǘŜƭȅ ǳƴŘŜǊǎǘŀƴŘ Ƙƻǿ ǘƘŜȅ ŀǊŜ ƎƻƛƴƎ ǘƻ ōŜ ƭƛƳƛǘƛƴƎ ǘƘŜ ŀƳƻǳƴǘ ƻŦ ǇŀŎƪŀƎŜǎ ƻƴ 
ǎƻƳŜ ƻŦ ǘƘŜ ǊŀƴŘƻƳ ǿŜƛƎƘǘ ƛǘŜƳǎΣ ǿƘŜǘƘŜǊ ƛǘΩǎ ǇŜǊ ǇƻǳƴŘ ƻǊ Řƻƭlar amounts.  A carrot can weigh 
ŘƛŦŦŜǊŜƴǘƭȅ ŘŜǇŜƴŘƛƴƎ ƻƴ ǘƘŜ ŎŀǊǊƻǘΤ ƛǘΩǎ ŘƛŦŦŜǊŜƴǘ ǘƘŀƴ ǎŎŀƴƴƛƴƎ ŀ ōƻȄ ƻŦ ŎŜǊŜŀƭΣ ŦƻǊ ƛƴǎǘŀƴŎŜΧέ   

-Director of Pricing, Coppell 
 

Another respondent highlighted compliance requirements and administrative issues that accompany 
their status as a participating WIC vendor, underscoring the importance of employee training for the 
upcoming food changes.  
 

άWIC is a great program. It provides a great benefit, but so much of the administration and 
management is placed on the storesΦ  !ƴŘ ƛǘΩǎ ƎƻƛƴƎ ǘƻ ƎŜǘ ŜǾŜƴ ǿƻǊǎŜ ǿƛǘƘ ǘƘŜ ƴŜǿ ŦƻƻŘ ƎǊƻǳǇǎ 
being rolled out in 2009, where additional choices will now be offered to the WIC client Χ We 
continuously have to respond to letters we received from them, if we sold the wrong thing, or we 
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didnΩǘ ƘŀǾŜ ǘƘŜ ǊƛƎƘǘ ƭŀōŜƭƛƴƎ Χ LǘΩǎ ƎƻƛƴƎ ǘƻ ōŜ ŀ ōƛƎ ƭŜŀǊƴƛƴƎ ŎǳǊǾŜ ŦƻǊ ǘƘŜ ŎǳǎǘƻƳŜǊǎ ŀƴŘ 
storesΦέ  

-Supermarket Assistant Treasurer, San Antonio  

 
Of course, communication ς on several levels, between the WIC administrators, WIC vendors, vendor 
employees and WIC participants ς is clearly seen as a critical ingredient for the success of the program.  
Overall vendors seem braced for a bit of customer and employee confusion, as both groups grow 
accustomed to the new products and approved brands.  
 
Communicating the Changes to Vendor Employees 
Vendors underscore that their eƳǇƭƻȅŜŜǎΩ ǘƘƻǊƻǳƎƘ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ²L/ ŎƘŀƴƎŜǎ ƛǎ ƛƳǇŜǊŀǘƛǾŜ to 
enable them to guide WIC participants to WIC-approved offerings and ensure vendors remain 
compliant.   
 
They say that brochures and posters illustrating changes are staples for education as they can be 
distributed quickly and easily, and as employees can reference materials on an as-needed basis.  (ten 
currently use brochures and posters).  Vendors most often mention printed materials as being 
necessary in training their employees. 
 

άΧǘhe most effective tool has to be posters that are self-explanatory, so a 16-year-old cashier 
would take note ƻŦΣ ŀƴŘ ōŜ ƛƴǘŜǊŜǎǘŜŘ ƛƴΧΦ tǳǘ ŀ ǇƻǎǘŜǊ ǳǇ ƛƴ ǘƘŜ ōǊŜŀƪ ŀǊŜŀ ƴŜŀǊ ǘƘŜ ǘƛƳŜ ŎƭƻŎƪ 
and theyΩǊŜ ŦƻǊŎŜŘ ǘƻ ƭƻƻƪ ŀǘ ƛǘ ŜǾŜǊȅ Řŀȅ.έ      

-Supermarket Assistant Treasurer, San Antonio  

 
άL ǘƘƛƴƪ ƛǘ ǿƻǳƭŘ ōŜ ǎƻƳŜ ƪƛƴŘ ƻŦ ōǊƻŎƘǳǊŜ ǘƘŀǘ ǎƘƻǿǎ ǘƘŜ ǇǊƻŘǳŎǘ ŀƴŘ ǘƘŜ ŜȄŀŎǘ ǎƛȊŜ ƻŦ ǘƘŜ 
product so that our clerks and floor staff have a clear understanding of the product.  The 
ǉǳŀƴǘƛǘȅΣ ǘƘŜ ƴǳƳōŜǊ ƻŦ ƻǳƴŎŜǎ ƻǊ ǘƘŜ ǎƛȊŜ ƻŦ ǘƘŜ ǇŀŎƪŀƎŜΦέ      

 -Supermarket Director of Consumer Affairs, Irving   
 

Additionally, formal onsite training sessions, workshops, and the use of DVDs can be effective methods 
for some vendors, but not all.  Scheduling difficulties across companies are mentioned as inhibiting 
training with these methods. 
 
As a way to combat scheduling difficulties and maintain some flexibility when new employees are hired, 
many vendors ŘŜǎƛƎƴŀǘŜ ŀ ²L/ άŜȄǇŜǊǘέ ŀt their stores who participates in formal WIC training, 
disseminating information to their teams afterwards.  

 
The introduction of online training is largely accepted by vendors as a viable training method, but a lack 
of Internet availability, especially on the floor where the cashiers would need it, prevents some from 
buying in. 
 
Regardless of method, there is a need for materials in Spanish, as well as English, to reach all 
audiences.  
 
Communicating the Changes to WIC Recipients  
All vendors identify customer education as a critical step toward a smooth transition to the new WIC 
food package.  Several respondents comment that the responsibility for training WIC participants should 
lie predominantly with the WIC offices or WIC partners. 
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άΧ L ŘƻƴΩǘ ƪƴƻǿ Ƙƻw good the WIC department will be as far as telling people what they can and 
Ŏŀƴƴƻǘ ƎŜǘ ǿƛǘƘ ǘƘŀǘΦ ¢ƘŜȅΩƭƭ ƘŀǾŜ ǘƻ ŜŘǳŎŀǘŜ ǘƘŜƳΤ ƛǘΩǎ ƴƻǘ ǳǇ ǘƻ ǳǎ ǘƻ ŜŘǳŎŀǘŜ ǘƘŜ ŎǳǎǘƻƳŜǊǎ 
ǿƘŜƴ ǘƘŜȅ ŎƻƳŜ ƛƴΦέ 

 -Grocery Store owner, Victoria  
 

 άRemember you asked me what I think the biggest problem is going to be?  And I said customer 
education, and helping them understand what they can buy.  It seems to me that if the state 
wants to help the customer understand what it is they can buy, then that counseling should be 
taking place at the clinic, before they even step foot in the store.  It would be better for that 
responsibility to be on the state.έ  

-Supermarket Assistant Treasurer, San Antonio  

 
Brochures, handouts, catalogues, fact sheets and posters are viewed by vendors as being the most 
helpful way to educate WIC recipients (as well as employees).  Additionally workshops and classes held 
in WIC offices or at WIC partner agencies are seen as effective ways to educate participants about the 
upcoming changes.  Again, several vendors emphasized the need for bilingual materials AND classes. 
 
Brochures and posters with pictures of the items that are WIC-eligible are currently used by several 
vendors; some use WIC materials and others have created their own to reflect the WIC brands carried in 
their particular stores.  The posters and brochures are sometimes placed near the checkouts, so that 
both the participants and the checkout cashiers can refer to them if necessary.  
 

άThe state has their own handout that lumps all of the products together.  We came up with our 
own that is a little bit more personalized to our store.  It gives some pictures of what qualifies in 
ƻǳǊ ǎǘƻǊŜ Χ {ƻ ǿŜ ǇǳōƭƛǎƘ ǘƘŜ ōǊƻŎƘǳǊŜ ǘƘŀǘ Ƙŀǎ ǘƘŜ ǇƛŎǘǳǊŜǎ ƻŦ ƻǳǊ ƛǘŜƳǎ ǘƻ ƘŜƭǇ ǘƘŜƳ ōŜǘǘŜǊ 
identify them on the sƘŜƭŦ Χ tŜƻǇƭŜ ŀǊŜ ōŜǘǘŜǊ ǿƛǘƘ ǇƛŎǘǳǊŜǎ ŀƴŘ ƛƭƭǳǎǘǊŀǘƛƻƴǎ ǘƘŀƴ ǿƻǊŘǎΦέ   

-Supermarket Assistant Treasurer, San Antonio  

 
άΧhƴŜ ƻŦ ǘƘŜ ǘƘƛƴƎǎ ǘƘŀǘΩǎ ŀ ǇǊƛƻǊƛǘȅ ŦƻǊ ƳŜ ŀƴŘ ǎƘƻǳƭŘ ōŜ ŦƻǊ Ƴƻǎǘ ǊŜǘŀƛƭŜǊǎ ǘƘǊƻǳƎƘƻǳǘ ǘƘŜ ǎǘŀǘŜ 
is being able to put something tangibƭŜ ƛƴǘƻ ǘƘŜ ŎǳǎǘƻƳŜǊǎΩ ƘŀƴŘǎ ǿƘŜƴ ǘƘŜȅ ŎƻƳŜ ƛƴǘƻ ǘƘŜ ǎǘƻǊŜΦ  
tŜǊƘŀǇǎ ŀ ōǊƻŎƘǳǊŜ ƻǊ ǎƻƳŜǘƘƛƴƎ Χ ǘƘŀǘ ƳŀƪŜǎ ƛǘ ŎƭŜŀǊ Χ ǘƻ ǘƘŜƳ ŀƴŘ ŎƭŜŀǊ ǘƻ ǘƘŜ ŎŀǎƘƛŜǊ ǘƘŀǘ 
they can see these are the brands that qualify, anything other than this does not.  We need to 
keep tƘŀǘ ǘǊŀƴǎŀŎǘƛƻƴ ǎƛƳǇƭŜ ŀƴŘ ƳŀƪŜ ƛǘ ŦŀǎǘΦέ    

-Grocery store Compliance Manager, Tyler  

 
Vendors also champion the idea of labeling the WIC products, either with a WIC-provided sticker or 
their own label.   
 

άΧ really the best way to do that is by labeling only the least expensive brandΧΦ .ȅ ŘŜŎƭŀǊƛƴƎ ǘƘŜ 
least expensive brand you only have to maintain one SKU.  So it directs the customer right there 
and yƻǳΩǊŜ ŀōƭŜ ǘƻ ƳƻƴƛǘƻǊ ŀƴŘ Ƴŀƛƴǘŀƛƴ ǘƘŜ ŀǾŀƛƭŀōƛƭƛǘȅ.έ 

-Supermarket Assistant Treasurer, San Antonio  

 
 ά[ŀōŜƭƛƴƎ ƛǎ ŎǊƛǘƛŎŀƭΦ L ǘƘƛƴƪ ƛǘΩǎ ŀ ƎǊŜŀǘ ǘƻƻƭ ŦƻǊ ōƻǘƘ ǘƘŜ ŎǳǎǘƻƳŜǊ ŀƴŘ ǘƘŜ ǎǘƻǊŜ ǘƻ ōŜ ŀōƭŜ ǘƻ 
label or highlight Ψǘhis is a WIC-approved product,Ω and be able to place those in front of all WIC 
approved product brandsΦέ   

-Grocery store Compliance Manager, Tyler  
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One vendor cautioned ǘƘŀǘ ƭŀōŜƭƛƴƎ Ŏŀƴ ōŜ ŀ άŘƻǳōƭŜ-ŜŘƎŜŘ ǎǿƻǊŘΣέ ƘƻǿŜǾŜǊΤ ǿƘƛƭŜ ƘŜ ŎƭŜŀǊƭȅ ǎees 
efficiencies in helping to steer the participant to the WIC eligible food items, he also stressed that 
vendors need to be certain that the item they mark is the least expensive WIC-eligible brand.  Otherwise 
the dreaded WIC auditor might catch the mistake. 
 
Of the other possible tools mentioned to help communicate the changes to participants, the idea of a 
toll free number or WIC hotline is most popular.  Vendors were mixed about the effectiveness of 
teaching participants via the WIC Web site; several wondered whether participants from the WIC 
ΨŘŜƳƻƎǊŀǇƘƛŎΩ would have easy access to the Internet.  Vendors do see the utility of having a Web site 
for their own purposes however, to download posters and pamphlets to distribute in their stores. 
 
While some WIC vendors currently group some WIC food brands and items together, several thought 
the addition of certain frozen or fresh produce would make this difficult.  Others suggest that a WIC aisle 
might draw attention to WIC recipients who may be sensitive about their participation.  For the same 
reason, they tend to think that announcements over the PA system are a bad idea.  
 
Vendors Would Like More of a Two-Way Relationship with WIC 
Some of the vendors interviewed wished their relationship with WIC was more positive, especially in 
reaching a joint resolution on particular process issues.  They look to WIC for coaching when issues, such 
as incorrect labeling, are identified by WIC auditors.  
 

άI would say we could get some personal training from the WIC department. Where they could 
ōŜ ƳƻǊŜ ŀŎŎŜǎǎƛōƭŜ ŀƴŘ ŎƻƳŜ ǘƻ ǘƘŜ ǎǘƻǊŜ ŀƴŘ ǘŜƭƭ ǳǎ ǿƘŀǘ ǿŜΩǊŜ ŘƻƛƴƎ ǿǊƻƴƎ ǎƻ ǿŜ Ŏŀƴ ŎƻǊǊŜŎǘ 
ǘƘƻǎŜ ǘƘƛƴƎǎ ǿŜΩǊŜ ŘƻƛƴƎ ǿǊƻƴƎΦ {ƻƳetimes they change one brand to another one and we think 
ǿŜΩǊŜ ŘƻƛƴƎ ǘƘƛƴƎǎ ǊƛƎƘǘ ŀƴŘ ŀŎǘǳŀƭƭȅ ǿŜΩǊŜ ŘƻƛƴƎ ǘƘŜƳ ǿǊƻƴƎ ŀƴŘ ǿŜ ǘǊȅ ǘƻ ŎƻǊǊŜŎǘ ǘƘŜƳ ŀƴŘ ǿŜ 
get penalized for it, so if we could have something set then that would be a lot easier.έ  

-Grocery store owner, Eagle Pass   

 
άI would make it more WIC vendor friendly.  Anyone at any of the WIC offices treats the WIC 
ǾŜƴŘƻǊǎ ƭƛƪŜ ǿŜΩǾŜ Ǝƻǘ ŀ ŘƛǎŜŀǎŜΦ  ¢ƘŜȅΩǊŜ ǾŜǊȅ ŀǊǊƻƎŀƴǘΤ ǘƘŜȅΩǊŜ ǾŜǊȅ ŘŜƳŜŀƴƛƴƎΦ  L ǘƘƛƴƪ ǘƘŜȅ 
abuse their power.έ  

-Grocery store President, Amarillo  

 
Asked what they would like to change in terms of their participation in the WIC program, most vendors 
point to their slim profit margins and a need to contain their costs.   
 
Competition with large retailers puts smaller stores at a competitive disadvantage when WIC bands 
them together to determine products, as smaller stores lack the buying power of large chains.  This lack 
of buying power also leads to consumer confusion as the availability of goods then varies between the 
large and small retailers. 
 

άWŜΩǊŜ ŀ ǎƳŀƭƭ ǎǘƻǊŜ ƘŜǊŜ ŀƴŘ ōŀƴŘ ŀǾŜǊŀƎŜ ƛǎ ǘƘŜ ǇǊƛŎŜǎΦ  ¢ƘŜȅ ǇǊƛŎŜ ǳǎ ǿƛǘƘ ǘƘŜ ōƛƎƎŜǊ ǎǘƻǊŜǎ 
that have more buying power.  And our profit margins are nothing on WIC.  I basically do it as a 
customer convenience.  And honestly, I feel like the merchants are entitled to make a reasonable 
return, for at least all the paperwork involved in this.  The bigger stores can buy it cheaper, and 
ǿŜΩǊŜ Ƨǳǎǘ ǎƻǊǘ ƻŦ ŎŀǳƎƘǘ ƛƴ ƭƛƳōƻ ƻƴ ƛǘΦ  Lƴ ŦŀŎǘ ƛŦ ȅƻǳ ǘŀƪŜ ŀƭƭ ȅƻǳǊ ǘƛƳŜ ǎǇŜƴǘ ǇǊƻŎŜǎǎƛƴƎ ƛǘΣ ȅƻǳ 
might very ǿŜƭƭ ōŜ ƭƻǎƛƴƎ ƳƻƴŜȅ ƻƴ ǘƘŜ ǇǊƻƎǊŀƳΦ  LǘΩǎ ŀ ōǳǊŜŀǳŎǊŀǘƛŎ ƴƛƎƘǘƳŀǊŜΦέ                       
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-Grocery Store Owner, Houston    
 

ά[T]he biggest challenge is with cost containment, and trying to stay within the maximum in the 
Texas WIC program in the cases where there is a big spread between the high priced and low 
priced items, for instance with cereal.  The average allowed in the local area, not necessarily the 
maximums.έ       

-Director of pricing, Coppell 

 
To help control costs, one respondent suggests WIC move to private label ƻǊ άǎǘƻǊŜέ brands as opposed 
to national brands. 
 
Additionally, one vendor feels WIC can expand food offerings to acknowledge the Hispanic community 
that WIC serves. 

 
άI would like to see more items catered to the Hispanic community, for example the cheeses that 
are being distributed are all American style cheeses and the Hispanic community uses a 
completely different kind cheese and we use Hispanic cheese, which I think should be 
incorporated into the programΦέ       

-Grocery Manager, McAllen 
 
EBT Seen as a Positive Way to Streamline and Prevent Mistakes 
Vendors have a favorable view of EBT, saying that it facilitates participant purchases (or will, in the case 
of those who do not yet have it), faster check outs and WIC reimbursements, and fewer process errors.  
 

ά¢ƘŜ ƴŜǿ ǎȅǎǘŜƳ ǿƛǘƘ 9.¢ ŀƭƭƻǿǎ ǘƘŜ ŎǳǎǘƻƳŜǊ ǿƘƻ is eligible for 24 cans to get five or six cans 
today, and come back a few days later and get six more cans, which makes it more helpful for 
the store to manage our inventory.  AƴŘ ǘƘŀǘΩǎ ƻƴŜ ƻŦ ǘƘŜ ōŜƴŜŦƛǘǎ ƻŦ ²L/ 9.¢ ǾŜǊǎǳǎ ǘƘŜ ƻƭŘ 
ŎŀǊŘΦέ   

-Supermarket Director of Consumer Affairs, Irving   

 
άhŦ ŎƻǳǊǎŜΣ 9.¢ ƛǎ ƎƻƛƴƎ ǘƻ ǎǘǊŜŀƳƭƛƴŜ ŀ ƭƻǘ ƻŦ ǘƘŜ ƻǇŜǊŀǘƛƻƴǎΦ  ²ƛǘƘ ǘƘŜ ŎǳǊǊŜƴǘ ǇǊƻƎǊŀƳ ŀƴŘ ǘƘŜ 
paper vouchers, there is too much left to error.  Either taking vouchers that are expired, or 
writing down the wrong amount, selling the wrong product, or not being able to substantiate the 
person standing in front you.  EBT takes a lot of the guesswork out.  Although there are still 
issues surrounding ensuring that you are selling the least expensive brand of milk, juice, and 
ŎƘŜŜǎŜΣ L ǘƘƛƴƪ ǘƘŀǘ Ŏŀƴ ōŜ ŀŘŘǊŜǎǎŜŘ ǿƛǘƘ ǎȅǎǘŜƳǎ ǎǳǇǇƻǊǘΦέ   

-Supermarket Assistant Treasurer, San Antonio  

 
Process improvements aside, the cost associated with implementation is of concern for one vendor, as 
WIC profit margins are slim: 
 

ά¢ƘŜ ŦŜŜŘōŀŎƪ L ƎŜǘ ŦǊƻƳ ǘƘŜ ǇŜƻǇƭŜ ƛƴ ǘƘŜ ƛƴŘǳǎǘǊȅ ǘƘŀǘ ƘŀǾŜ ǎŜŜƴ ǿƘŀǘΩǎ ƎƻƛƴƎ ƻƴ ŀƴŘ ǿƘƻ 
ƘŀǾŜ ƎƻƴŜ ǘƻ ǘƘŜ ŎŀǊŘΣ ƛƴŘƛŎŀǘŜǎ ǘƘŀǘ ƛǘΩǎ ǊŜŀƭƭȅ ǿƻǊƪƛƴƎ ōŜǘǘŜǊΦ  .ŜŎŀǳǎŜ ƛǘ Ƙŀǎ ǘƻ ōŜ ŀ ƭƻǘ ƭess 
ǇŀǇŜǊǿƻǊƪΦ  ¸ƻǳ ŘƻƴΩǘ ƘŀǾŜ ǘƻ ŘŜŀƭ ǿƛǘƘ ǘƘŜ ǾƻǳŎƘŜǊǎΦ  hŦ ŎƻǳǊǎŜ ƛǘΩǎ ƎƻƛƴƎ ǘƻ Ŏƻǎǘ ǳǎ ŀ ŦƻǊǘǳƴŜ ǘƻ 
change my front-ŜƴŘ ǳǇΦ  L ƘŀǾŜ ǘƻ ǎǇŜƴŘ ŀ ƭƻǘ ƻŦ ƳƻƴŜȅ ǘƻ ƳŀƪŜ ƴƻ ƳƻƴŜȅΦέ  

ς Grocery Store Owner, Houston  

 


